o

o

® © o @

e o ¢ © ¢ @

@

(8]

&

6

AN INTERNATIONAL MULTIDISCIPLINARY

ISSN 2277 - 5730

QUARTERLY RESEARCH JOURNAL

AJANTA

Volume - VII

Issue - 1V Part - 1l October - December - 2018

Peer Reviewed Referred
and UGC Listed Journal

Journal No. 40776

/} \}\!fﬁ N

l\\ ,_/’

IMPACT FACTOR / INDEXING
2018 - 5.5
www.sjifactor.com

“ EDITOR <«
Asst. Prof. Vinay Shankarrao Hatole

M SciMalhs) MEA Madp ). MBA IHR)
M Orama (&cting), M Drama (Prozt £ Oirj, M £a

*+ PUBLISHED BY <-

%

Ajanta Prakashan
Aurangabad. (M.S.)

@ Scanned with OKEN Scanner



@ 9 S

®

&

&

&

¢

¢

‘e

o The information and views expressed and the research content published in this journal, the

- sole responsibility lies entirely with the author(s) and does not reflect the official opinion of the
Editonal Board, Advisory Committee and the Editor in Chief of the Journal *AJANTA™

r Owner, printer & publisher Vinay S. Hatole has printed this journal at Ajanta Computer and

® Printers, Jaisingpura, University Gate, Aurangabad, also Published the same at Aurangabad.

&

¢

rJ

c

e < ] Printed by

' Ajanta Computer, Near University Gate, Jaisingpura, Aurangabad. (M.S.)

“a Published by :

® Ajanta Prakashan, Near University Gate, Jaisingpura, Aurangabad. (M.S.)

Cell No.:9579260877,9822620877, Ph.No. : (0240) 2400877

£ E-mail : ajantal 977@ gmail.com, www.ajantaprakashan.com

%

Q AJA \"A - [SSN 2277 - 5730 - lmplu't F“Ct()l' - 5.5 (wwwajifactoncom)

o

@

L&

127

e

®

. - s J

G Scanned with OKEN Scanner



L

-

gV
s

I

%

L

P
s
-

]
.

o~y

960090000990.00@

&

@ @

A

!

® & & @ @

3

3

o

S\ EDITORIAL BOARD &5

Dr. P, Vitthal
School of Language and Litertore
Marathi Dept. Swami Ramanand
Teenh Marathw ada Umiversiy, Nanded

Dr. Jagdish R, Baheti
HOD S N J B. College of Pharmacy,
Menumagar. AP Tal Clandwisd. Dist. Nastuk.

Dr. Sadique Razaque
Univ, Depanment of Psychology,
Vinoba Bhave University.
Hazaribagh, Jharkhand,

Prof. Ram Nandan Singh
Dept of Buddhist Studics University of Jammu

Principal Dr, Jitendra K, Aherkar
MKLM's, B. L. Amfaru Collepe of Commeroe and
Lecononucs, M. R. Nathwan College of Ans

Prof. Amar Salve
HOD OF Dept of Ans, MKEM's
B. L. Amlni College of Commeroe and Ecanomics,
M. R Nathwani College of Anis

PUBLISHED BY

Ajanta Prakashan
Aurangabad. (M.S.)

@ Scanned with OKEN Scanner




o

@
?
- VOLUME - VII, 1ISSUE - IV - OCTOBER - DECEMBER - 2018
d AJANTA - ISSN 2277 - 5730 - IMPACT FACTOR - 55 (wwwsjifactor.com)
?
©eo CONTENTS OF PART - I %

3
3 Sr.No. Name & Author Name Page No.,

13 Global Warming: Facts, Causes & Effects 85-87
L] Sugam Chavan
_ 14 Ananalysis of Role of Law in Environmental Protection §8-92
® Dr. ML A, Patil
Q 15 E-Commercein India: An Innovativeand Revolutionary 93.98

Business Perspective
° Maj. Dr. Ashok V. Giri
O 16 Effects of Yoga Practice on Stress and Psychological well-being 99-103
in Working Women
o . Yijaymala Virendra Chougule
o 17 Challenges of Rural Entreprencurship in India 104-109
Prof. Shahuraj Venkatrao Gaikwad

o 18 Knowledge Management <~ 110-114
@ Dr. S.R. Bakhale

19 A Study of Swabhiman Scheme of Financial Inclusionin India - A Case 115-122
@ Study of Shivari Village, Pune District
C Ms. Swati Vinayak Joshi

Dr.J.R. Lanjekar

c 20 Sustainable Developmentin India through (PACS) 123-131
P Prof. Awati Sujata Suresh

21 The Impact of Freedom Movement on the Non-Brahmin Movement 132-137
o in Belgaum District: A Critical Study
® Dr. Sikandar H. Shidlale

. 22 E-Banking Environmentin India 138-14]

& Prof. Dr, Mudekar Tejaswini B.

23 Students Participationin Field Visits and Quality Enhancement in 142-148
¢ Higher Education
s Dr. H. B. Mahantesh
o
(]
¢
¢ S

) 11

0
o
P
-
o
¢

G Scanned with OKEN Scanner



VOLUME - VIL, 1SSUE - TV - OCTOBER - DECEMBER - 2018
AJANTA - ISSN 2277 - 5730 -IMPACT FACTOR - &5 (www.jifactor.com)

¢ ¢ @

W

18. Knowledge Management
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Liniversiy
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Abstract
“Knowledge has become the key resource, for a nation’s military strength as well as for
its economic strength. . is fundamentally different from the traditional key resources of the
economist — land, labor, and even capital . we need systematic work on the quality of knowledge
and the productivity of knowledge ... the performance capacity. if not the survival, of any
. organization in the knowledge sociely will come increasingly 1o depend on those two factors™
Knowledge management (KM) may be defined simply as doing what is needed to get the most
out of knowledge resources. KM focuses on organizing— and making available important
knowledge. wherever and whenever it is needed. KM is also related to the-> concept of
intellectual caputal.
Keywords: knowledge. knowledge management. knowledge management strategy.
learning organization, performance
Objectives
1. To Study the areas of Knowledge Management.
2 To Study the Approaches of Knowledge Management
1) Introduction

1. Knowledge management is the systematic management of an organization's knowledge

¢ © & @ &6 &0 OO O 0 ¢ 0 ¢ @

assets for creating value and meeting tactical & stralegic requirements. It

consists of the iniliatives, processes, strategies, and syvstems that sustain and enhance

the storage. assessment. sharing, refinement. and creation of knowledge.

19

Each enterprise should define knowledge management in terms of its own business
objectives Knowledge management is all about applying knowledge in new, previously
overburdened or novel situations.

3. Knowladpe management expresses a deliberate. systematic and svnchronized approach

1o ensure the full utilization of the compams knowledge base. paired with the
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7] potential of individunl skills, competencies. thoughts. innovations, and ideas to create
. a more ellicient and effective company.
. 4 Insimple words, knowledge management incorporates both holding and storing of the
S knowledge perspective, with respect 1o the intellectual assets. It is the deliberate and
® systematic collaboration of an organization’s people. technology. processes, style and
structure in order to add value through reuse and mnovation.
® Globalization of Business: Organizations foday are more unnersal Le., they aree
) operating in multiple sites, multilingual. and multicultural in nature.

Leaner Organizations: Orgamzations are adopting to a lean strategy where theye
understand customer value and focus on key processes to continuously increase it. The ultimate
goal is to provide perfect value to the customer through a perfect value creation process that has

. 2010 waste,

Corpornte Amnesia: We are freer as a workforce, which creales issues regardings
knowledge continuity for the organization and places with continuous learning demands from
knowledge worker. We no longer expect to spend our eatire work life with the same
orgamzation.

Technological Advances: The world is more connected with the sdvent ofe websites,
smart phones and other latest gadgets. Advancements in technology has not only helped in better
connectivity but also chanped expectations. Companies are expecied o have online presence
round the clock providing required information as per the customer needs. Knowledge
Management serves as one of the major response 10 the challenge of trving 0 handle this
complex, information overloaded work environment. As such, Knowledge management is
perhaps best clustered as a science of complexity.

Knowledge Capture states the identification and frequent codification of existing

(usually previously unnoticed) internal knowledge and know-how within the organization and/or
external knowledge from the environment,

Knowledge Creation is the advancement of new knowledge and know-how innovations
that did not have a previous existence within the organization. Once, it is clear that the newly
identified content is of sufficien! value, the next step is 1o conlestualize this content. This
involves maintaining a connection between the knowledge and those knowledgeable about that
contemt.
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Contextualization also indicates identifying the keyv elements of the content in order to
better match 1o a variety of users. Fially. contextualization succeeds 1o when the new content is
firmly, precisely vet seamlessly, embedded in the business processes of the enterpnse,

Humanist Revolution Approach (organizational behavior)

The human relation approach to management focuses on people, particularly the
psvehological and social aspects of work. This approach 1o management sees people not as just
extensions of machines but as valuable organizational resources in fheir own right. Human
relations management holds that people's needs are important and understands that their efforts,
motivation . and performance are affected by the work thev do and their relationships with their
bosses .coworkers .and work groups. In IRIBM - (www.igbniorg ) Volume No - VIIL February
- 2015, Issue - 3 Page 56 © Global Wisdom Research Publications — All Rights Reserved. other

. words, efficiency alone is nat enough . organizational success also depends on treating workers
well{Williams, 2011).

Knowledge Mabnagement is Competitive Strategy Approach (based on industrial
organization)

The Indusirial Organization (1I/0) approach to competitive advantage advocates that
external (industry) factors are more important than internal factors in a firm for achieving
competilive advantage. Proponents of the I'O view, such as Michael Porter, contend that
organizational pecformance will be primanly determined by industry forces, Porter™s Five-Forces
Model. presented later in this chapter, is an example of the FO perspective, which focuses on
analyzing external lorces and industry variables as a basis for getting and keeping competitive

advantage. Competitive advaninge is determined largely by competitive positioning within an

® &® ® & & © & & 0 ¢ 0O O O F

industry, according ta [0 advocates. Managing stralegically from the VO perspective entails

firms striving to compete in attraclive indusiries, avoiding weak or fallering industries. and

@
@

gaining a full understanding of key exteral factor relationships within that attractive industry.

&

/O research provides important contributions to our understanding of how to gain competitive

b
i

advantage

Knowledge Management is an Economic Factoy

From the point ol view of an econonmust. management is one of the factors of production
together with land, labor, and capital. As the industrialization of a nation increases, the need for
management becomes greater.
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The managerial resources of a firm determine. in large measure. its productivity and
profitability. Executive development. therefore. is more imporiant for those firms in a dynamic
industry in which progress is rapid.

Knowledge Management is a System of Authority

From an administrator’s point of view. management is a svstem of authority. Historically,
management first developed an authoritarian philosophy.

Later on, it tumed patemalistic Still, later, conslitutional management emerged,
characterized by a concern far consistent palicies and procedures for dealing with the working
group.

Finally. the trend of management tumed lowards a democratic and participatory
approach. Modern management is nothing but a synthesis of these four approaches to authority.

Knowledge Management is a Class and Status System

As viewed by a sociologist, management is a class-and-status system. The increase in the
complexity of relationships in modem society demands that managers become elite of brain and
education.

Entrv into this class of executives is being more and more dependent on excellence in
education and knowledge rather than famuly or political connections. Some scholars view this
development as “Managerial Revolution™

Multi-Motivated

Classical theony assumed a single objective. for instance. profit Systems approach
recognises thal there may be several motivations behind our actions and behaviour. Management
has to compromise these multiple objectives, e.g., econonuc objectives and social objectives, ie.
productivity and satisfaction (shareholders, emplovees, customers, community and society).

Multidisciplinary

Systems approach integrates and uses with profit ideas emerging from different schools
of thought. Management freely draws concepts and techniques from many fields of study such as
psychology, social psychology sociology, ecology. economics, mathematics, operations research,
systems analysis, etc.

Multivariate

It is assumed that there is no simple cause-effect phenomenon An event may be the

result of so many factors which themselves are interrelated and interdependent. Some factors are
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controllable. some uncontrollable Intelligent planming and control are necessary 1o face these

variable factors. We do not live in o vacuum. We live in a dynamic and complex macrocosm the

0 o000

great world system,

Adaptive

The survival and growth of an orgamsation in a dyvnamic environment demands an
adaptive svstem which can continuously adjust 1o changing conditions. A viable organisation and
its emvironment are in a dynamic equilibrium.

An organisation is an open system adapting itself through the process of feedback, We
have a human or machine controller to provide necessary corrections on the basis of feedback of
information to achieve the desired results.

Conclusion

In conclusion, it has 10 be restaled thal management is the process of designing and
mamtaining an environment for the purpose of elTiciently accomplishing selected aims.
Managers carry out the functions of planning, organizing, stafling, leading, and contralling.
Managing is an essential activity at all organizational leyels.

However, the managerial skills required varv with organizational levels. Although
women have made progress in obtaining responsible positions, they still have a long way to go.
The goal of afl managess is to ereate a surplus and 10 be productive by achieving a favorable
outpul-inpul ration within a speafic time period with due consideration for quality, Productivily
implies effectiveness (achieving of objectives) and efTiciency (using the least amount of
resaurcas).
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